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How we work 

• 5 core partners: w/ part-time 
communication capacity 

• 1 consultant  (UNF): works 
with core partners to help 
coordinate efforts in countries, 
regions and globally 
– Annual joint plan 
– Coordination calls & emails 

• Extended partnership:  GAVI, 
AAP, IPA, Lions, BMGF and 
others 

Getting the message out

• Through partner channels
• M&RI website 
• Social media

– Twitter, YouTube, Flickr, 
Pinterest, etc

• Quarterly e-newsletter  
(1900 people) 

• Media releases 

Who we are 



2013: What we set out to do 

Position Measles & Rubella Initiative as the lead partnership 
offering funding and technical support to meet M&R goals  
Equip partners to better advocate for M&R goals
Use World Immunization Week as advocacy opportunity 
Promote MR/congenital rubella syndrome,  2nd dose MCV
Demonstrate collaboration with partners  



New Messaging Framework

Measles and Rubella Move Fast

We must move faster.  (moral imperative ) 
We know how to move faster.  (effective tools, strategies) 
We can afford to move faster.  (cost-effective) 
We have committed to move faster. (commitments) 

Together, we move faster.  (partnership) 



New Branding

New Branding Guidelines 
•Using Sophie Blackall artwork
•Arrow motif = speed, accuracy 
•Spots motif representing 
disappearing measles/rubella 
•Guidelines for use by partners, 
regions, countries



New products

+ Videos





News and Events 

 January WER : New measles mortality estimates
March: M&RI/ GAVI/ Rwanda introduces MR vaccine  
 April: World Immunization Week advocacy drive 
 July:  M&RI welcomes GAVI/Lions funding 



World Immunization Week 

• WHO WIW campaign website in 6 languages. Products 
developed at HQ: 
• Campaign essentials – a toolkit for event organizers
• Seven immunization feature stories (incl. 2 on measles)
• Fact sheet on immunization coverage and 10 myths and 

facts about vaccination
• Event registration site where visitors to the site can register 

their WIW events .



World Immunization Week 

• WIW global slogan: Protect your world, get vaccinated
• In addition, different regions emphasized different immunization

week themes:
• African Vaccination Week: Save lives, Prevent disabilities, 

Vaccinate! 
• Vaccination Week in the Americas: Vaccination, a shared 

responsibility
• Vaccination Week in the Eastern Mediterranean: Stop measles now! 
• European Immunization Week: Protect. Prevent. Immunize
• Immunization Week in South-East Asia: Intensification of routine 

immunization. 
• Immunization Week in the Western Pacific: Finish the job – No more 

measles for anyone. 
•



World Immunization Week 

Advocacy: 
 Sent 60+ letters to Ministers 
of Health
IPA and Lions helped follow up 
in 10+ countries
 Published Annual Report 
 Supported EMRO 
Published Commentaries in The 
Lancet and “The Conversation”
CDC events



Promoting MR/CRSPromoting MR/CRS

Rwanda video: “how to introduce MR”
Dr. Lou Cooper Fights Rubella 



The New Website 



Social Media 



Partnerships

•IPA immunization workshop:  Melbourne Congress Aug ‘13 
• Worked with partners to help build advocacy skills 25+ 

pediatricians from 10+ key countries
•Walgreens/UN Foundation  
•Award-winning illustrator Sophie Blackall



Sophie Blackall

• Exhibit at ARC, CDC, GAVI 
partnership meeting, WHO ARCI, 
Gates Foundation, Unicef

• Traveled to India at end April  
• Social Good Summit 2012
• Global Mom Relay and 

Mom+Social
• WIW Instagram photo of the day 
• More to come 



What’s next 

 SEAR resolution 
 Sept-Dec SIAs and MR introductions  
 Improvements to website 
 More video recognition of vaccine pioneers 
 PAHO measles-rubella book 
 Sophie Blackall project 
 Mortality estimates/ other WERs/ MMWRs
 EPI at 40 in 2014 – link some messaging to M&R 

 Planning meeting this week  
 New M&RI communication officer beginning at UNICEF



What we need from you.. 

 Your feedback at this meeting 
 Sharing M&RI information in your networks 
 Your stories/ experiences from the field
 Continued ideas and feedback 



The New Website 



Measles and rubella move fast. 

Together, we move faster.
Measles and rubella move fast. 

Together, we move faster.



Anne Ray Charitable Trust


