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Communications Objective 

• To support achievement of the 2015 and 2020 goals 
of the Global Measles and Rubella Strategic Plan 
2012-2020  



Communications Goals to Support Objective

To ensure communications strategies and activities help to 
achieve the M&R Initiative’s programmatic, advocacy and 

fundraising goals & maintain a high profile as the global leader 
for measles and rubella elimination



Positioning

• Position measles and rubella elimination in the broader context of health and 
development:

• contributing to the goals of DOV/ GVAP 

• child survival/MDG4 

• post-MDG agenda

• Align ourselves with the concept of the fully immunized child – It ends with 
measles…as the last RI vaccination

• Measles and rubella elimination as a path to health equity - measles as the canary 
in the coal mine and the stress test of a health system

• Position the M&RI as a legacy partner for GPEI



Strategy Scope 

The strategy broadly comprises the following areas; recognizing overlap across some elements.

• Corporate Communication: Branding and positioning of the M&R Initiative 

• Advocacy: Creating awareness to nurture the policy, programmatic, and funding environment to meet the goals 

• Public Information and education: Ensuring the public has the information they need to make the right decisions 
about measles and rubella immunization, and are motivated to encourage others to do the same 

• Risk Communication: Ensuring the public understands the facts, risks and benefits of M,  MR and MRR vaccination 

• Social Mobilization/Community Engagement: Supporting efforts to mobilizing leaders, groups and individuals to 
create demand for vaccination in country 

• Internal Communication: a) Ensuring all relevant individuals within the partnership have the information they 
require to meet the goals of the M&RI; b) Ensuring the internal fundraisers (UNICEF Nat Comms, ARC Chapters, 
IFRC) have updated information needed to raise funds and support 



Audience Messaging

• Successful messaging relies on:

o data and evidence demonstrating a clear course of action, 
results, and a benefit to the audience

• We must make decisions about the strategies, activities and 
channels required to reach these audiences based on our 
knowledge of what and who influences these audiences most, 
existing opportunities and opportunities we can create.  



Regional Communications Planning

PAHO: Advocacy in a post-elimination landscape to ensure political 
will and resources

EURO: Advocacy to address lack of political commitment in some 
countries



Regional Communications Planning (2) 

WPRO

Promoting MR adult vaccination to prevent/eliminate CRS - outbreaks 
in CAM, VNM, JPN, PHL, SOL, etc.

Activities including:

- developing a multi-country report on CRS 

- communications and advocacy products that explain CRS in the 
Region and importance of adult vaccination in local languages

• Develop measles surveillance training video

• Communications support for SIAs as required

• Provide support to regional efforts to increase public trust in 
vaccination, including healthcare workers as strong proponents of 
vaccination



Regional Communications Planning (3) 

AFRO

• Technical advocacy package template to secure mobilisation of resources, 
and to ensure high quality implementation of activities

• Communications guideline for measles and rubella elimination 

• Communications products for all forms of media to support demand 
creation around measles SIAs

• Cultivating individual champions to advocate for measles and rubella 
elimination within the African Region 

• Support and help shape the next steps to develop workshops for national 
immunisation program managers and representatives of national pediatric 
societies
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Fall 2014 Awareness & Advocacy campaign


